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Marketing ethics



USCMarshall - The Scope of Marketing Ethics

School of Business

« Business ethics

— Moral and ethical dilemmas that can arise in a
firm

« Marketing ethics
— Ethical problems specific to marketing



USCMarshall Marketing Ethics

School of Business

* Firms must decide what is more
important, e.qg.,
— Profit vs user privacy
— Environment vs increase production
— Deceptive advertising vs real promotion
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Research can help find alternative solutions!
 Find better ways to analyze data
« Create products using less resources
 Nike: https://www.youtube.com/watch?v=D2t6yc1t9KY




Were the raw materials in your iPhone
mined by children in inhumane conditions?
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http://www.latimes.com/opinion/op-ed/la-oe-merchant-iphone-supplychain-
20170723-story.html 4




USC Marshall Creating an Ethical Climate

School of Business in the Workplace
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USC Marshall American Marketing Association
School of Business Code Of EthiCS

Flows from general norms of conduct to

specific values

Subareas within marketing have their own
code of ethics to deal with specific issues

AMA Website:
http://www.marketingpower.com/AboutAMA/Pages/Statement of

Ethics.aspx




USCMarshall Ethical Decision Making

School of Business

A Framework for Ethical Decision Making

Step1 Step 2 Step3 Step g4

Critical in all situations that involve ethical decision making!!
Particularly in high-stress, high-pressure situations!!



