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Diet Industry
-millenials are the future target market

-expected 6.9% growth in the next year 

-North America is the largest market

-the Weight Loss and Weight Management 
Market accounted a value of $168.95 billion 
in 2016 and is projected to reach a value 
$278.95 billion at the end of 2023. 



-WW acquired Kurbo for $3 
million

-Made changes to better market 
towards children children

-Released Kurbo by WW August 
2019



What is Kurbo?
-WW released its newest dieting tool targeting 
adolescents

-App uses a “traffic light system” classifying 
foods as red, yellow, and green

-Positioned itself as a tool to help kids in the 
dieting market

-WW segmentation was both demographic 
and psychographic

-focused on age and lifestyle choices

-WW targeted a differentiated market



Kurbo Marketing Mix

Price - $69 a month

Product - Free app and 
availability to coaches

Placement - App store 

Promotion - targeting 
parents, children, and some 
healthcare professionals 



Backlash
-Received backlash on social media 

-A trending hashtag #WakeUpWeightWatchers 
with many trending tweets and comments from 
medical professionals and other celebrities 



Unethical Marketing
-claims of negligence on effects of 
app

-encouraging harmful and 
dangerous behavior

-concealing the dark side or side 
effects of product

Consumer Behavior

-increased risk factors


